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In AXA we believe that transparency should be one of the pillars of our conduct, as an insurer and a responsible company.
Hence our decision to publish, for the first time, this Corporate
Responsibility Report for the company. We understand that we
must have a tool which allows us to publicly outline what we
are doing to our stakeholders.
This report aims to be an honest and realistic image of our
work as a company committed to the needs and priorities of
our customers, distributors, employees, shareholders and the
Spanish society in which we carry out our activity.
An image which, in any case, must be dynamic. This is because
we want this report to evaluate what we are doing from a Corporate Responsibility perspective, in order to refine our strategy
and to implement the plans required to improve what we are
already doing well and also work on future challenges.
For us, Corporate Responsibility is not a communicative trick. It
is an essential part of our strategy and goals. For us, it means
contributing to a sustainable economic development and serving the interests of the society as a whole, taking responsibility
for the direct and indirect impact of our actions.
Corporate Responsibility is something that is in our DNA as a
company and which fully corresponds with our mission statement as an insurance company: protection, above all of people,
and risk prevention through investigation and education.
Because in AXA, we’re all born to protect
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Part of a Group

Within a diverse Region

Leading global insurance brand*
for the fifth year running

Mediterranean and Latin American Region
(MedLA)

157 000
employees**

102

million
customers

56

11 385

countries

employees1

91 200

12 900

3.9

455

million € revenues1

million € revenues

million € underlying
earnings2 3

million customers
assisted during
a vehicle breakdown

1.8

million customers
received health
assistance services

Countries in which AXA operates
Countries of AXA Group belonging to Medla Region
(Mediterranean and Latin American Region)
Acquisitions and new business launches in 2014

* Interbrand Ranking 2013
** 157,037 staff, including 112,869 salaried employees
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Excluding Direct and non-consolidated entities (Algeria, Azerbaijan, Brazil, Lebanon, Serbia and Sub-Saharan Africa entities)
Reported figures from operational entities, excluding holdings
3
Group share
1
2
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1 000

AXA Spain figures
3 000

WEST

employees

*

8 .9 %

offices

NORTH

12.8%

EAST

7 000

6

sales points

territorial
offices

19.4%

3

million customers

NET INCOME
2013

TOTAL
PREMIUMS 2013

59.1

2 613

million €

1 200

POLICIES
2013

5.4

million €

million €

million € paid out
to our customers
for a P&C claim
BUSINESS LINES

23

large scale weather
events negotiated

DISTRIBUTION CHANNELS

5.9% DIRECT

3.4

million calls
from customers

2000

births or caesareans
attended

2.7

million €
in community
investment**

12.8%

SOUTH &
CANARY
ISLANDS

24.9%

14.8%

EAST &
BALEARIC
ISLANDS

CENTRE

(TERRITORIAL OFFICES
/ WEIGHT OVER TOTAL PREMIUMS)

63.5
P&C

SAVINGS AND
ASSET MANAGEMENT

(- 4.5%)

(+31.4 %)

million €

million €

1 658

665

EXCLUSIVE

NON-EXCLUSIVE

1,498 M€ (57.3%)

1,115 M€ (42.7%)

AGENTS

BROKERS

1 270

1 115

million €

PROTECTION AND HEALTH

(-2.6%)

290

million €

million €

AXA EXCLUSIVE

100

million €

DIRECT

128
06

* 2,705 total headcount of salaried workforce (open-ended and fixed-term contract), as of 31 December 2013.
**Contributions in cash, in kind and in hours of voluntary work by staff.

Weight of premium volume in the business (2012/2013).
Data in millions of Euro.

million €
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Our priorities

CR Barometer
AXA has its own focus when it comes to Corporate
Responsibility strategic planning. The specific priorities
and goals in this scope include a target of Corporate
Responsibility Maturity (CR Maturity) for the following year.

mainly on the Dow Jones Sustainability Index (DJSI)
indicators. The end result gives an aggregate global
rating out of 100 which places each entity in a different
CR maturity phase.

This target is derived from a CR Maturity selfassessment performed by all AXA entities. The tool
for this analysis is unique to AXA Group and is based

In 2013, AXA Spain, with 72 points, was the AXA Group
entity with the second highest Corporate Responsibility
rating, reaching a "Strategic" CR level.

CORPORATE RESPONSIBILITY MATURITY SCALE
PHASE
AXA EMPLOYEES

RATING

DEFENSIVE

COMPLIANCE

20-36
"It is not our
responsibility"

37-52
"We will do what
we have to"

MANAGEMENT

STRATEGIC

53-68
"It is part
of our job"

68-84
"It gives us a
competitive
advantage"

CIVIL
85-100
"We have to
make sure
everyone works
for this"

Responsible
purchases
TRENDS IN AXA SPAIN'S CORPORATE RESPONSIBILITY MATURITY LEVEL
Measured
performance

100
90

Goal

80
70
60
50
40
30
20

2010

08

2011

2012

2013

2014
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MARCH
—

Renewed support for
the "What really matters"
Conferences
AXA Foundation renews its
support for the "What really
matters" Conferences, the aim
of which is to spread universal
values such as tolerance, selfimprovement and respect, as
well as raising awareness about
risk prevention. In 2013 seven
Conferences were celebrated,
gathering 9,850 participants.

Launch of the
Ponle Freno-AXA
Studies Centre

2013 Highlights
JANUARY
—

New management structure
AXA Spain presents the composition
of its new management structure,
with Jean-Paul Rignault as the new
CEO, and with the creation of the
company's General Management,
headed by Juan Manuel Castro,
and with the incorporation of Jesús
Carmona as the Marketing &
Distribution Support Director. AXA
Foundation, for their part, has also
renewed its managing leadership
and has appointed Rignault
and Castro as president and
vice-president, respectively.
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FEBRUARY
—

Study on the impact
of cancer in Spain's
mortality rate
On the occasion of World Cancer
Day, AXA performed a study on
the impact of this illness in
Spain. Cancer was responsible
for 27.3% of all deaths registered
since 2006 in Spain, second
only to those caused by cardiac
and vascular pathologies. Early
prevention and diagnosis are
key to win the battle against
this illness, according to the
oncologist Mariano Barbacid.

The road safety platform Ponle
Freno and AXA, as a strategic
partner, launched the Ponle
Fr e n o - A X A S t u d i e s C e n t r e
for research and providing
information regarding the causes
of traffic accidents and to propose
preventive measures. The Centre
published three reports in 2013
with preventive tips: about
whiplash; about mild burns
in motorists due to unsuitable
clothing; and about overtaking
cyclists.

On-line game "My Green
Energy Planet"
AXA Foundation and the ecologist
organisation WWF, within the
framework of their collaboration
agreement, launched an on-line
simulation game aimed at young
people to teach them how they
can help build an environmentally
sustainable and responsible
energy reality, with a commitment
to renewable energy, energy
savings and efficiency.

APRIL
—

Study on life expectancy
in Spain
The insurance company presents
a study on the life expectancy of
Spanish people which concludes
that, in the next 20 years, the
increase in life expectancy at
birth will slow down and will be
3.2 hours per day and that, in
2047, life expectancy for men will
be 84 years and for women will
be almost 90.

Support for the
conservation of
the Burgos Cathedral
AXA Foundation has supported
the conservation of the Cathedral
of Burgos for 18 years, with
works that have brought to light
linear Gothic pictorial remains
(XIV and XV centuries) and of the
Renaissance (XVI century) on the
façade of the Cathedral Museum,
in one of the most important
temple findings in recent years.

MAY
—

JUNE
—

AXA Foundation renewed its
collaboration agreement with
José Manuel Lara Foundation
in order to continue promoting
the Fernando Lara Novel Prize,
an important award given since
1996 and whose winning novel is
published by Editorial Planeta. In
2013 it celebrated its Eighteenth
Edition.

Creation of the pro UNICEF
Life insurance to help children.
The initiative helps the United
Nations organisation to ensure
that children's rights to health,
e d u c a t i o n a n d p ro te c t i o n
throughout the world are fulfilled;
it is the first global action of
support in Spain between an
insurance company, its customers
and its distributors.

Financial education
for young people

JULY
—

Agreement with José
Manuel Lara Foundation

AXA also launches in Spain, with
the help of Junior Achievement
Foundation, a financial education
program for students from the
age of 12 to 18. Thanks to this
initiative, volunteer employees
train young people on topics
related to economics, finance and
risk prevention.

Pro UNICEF Life Insurance

IV Call for Social Projects
AXA Hearts in Action
A X A H e a r t s i n Ac t i o n , t h e
association of AXA volunteers,
launches its four th Call for
Social Projects that, at this
time, operates on a biannual
basis and has 140,000 Euro
available. From the 300 projects
received and the 30 short-listed,
the initiatives of seven NGOs
are eventually selected by an
employee ballot.
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at the Alhambra in Granada. It
has also been exhibited in the
Parque del Retiro in Madrid and
Es Baluard in Palma de Mallorca.

NOVEMBER
—

OCTOBER
—

Launch of AXA Drive, an
app for iPhone and Android,
aimed at helping drivers
improve their driving skills
through an objective analysis
of their route. It was offered
free simultaneously in Spain,
Switzerland and Belgium, within
the AXA prevention strategy
and with a media advertising
campaign.

"Velázquez and the Family
of Philip IV" at the Museo
del Prado
Sponsored by AXA Foundation,
the Museo del Prado presents
the "Velázquez and the family of
Philip IV" exhibition which, for the
first time, explores the artist's
activities as a portrait painter in
the last eleven years of his career
in the service of the king. The
exhibition is attended by more
than 340,000 visitors.

Support for entrepreneurs

"Forests vulnerable
to major fires" report
A X A Fo u n d a t i o n a n d W W F
present "Forests vulnerable
to major fires", a repor t on
forest fires in Spain, within
the collaboration agreement
between the two parties. The
document points out that
the incidence of major fires
depends on the management
models applied to the forests
and also notes the importance of
identifying the areas at greatest
risk of suffering major fires and
of designing prevention plans.

"Born to Protect" Campaign
AXA launches a simultaneous
corporate campaign in four
European countries, including
Spain, with the slogan "Born to
12

Protect" in which it summarises
its activity before, during and
af ter claims. The initiative
aims to give a different, more
humanised focus to its daily
labour: protection, by supporting
research initiatives which help
foresee risks; give assistance;
and accompany clients through
claims management.
AUGUST
—

Study of robberies
in Spanish homes
AXA Spain presents the third
edition of the Study on home
robberies, coinciding with the
holidays period, one of the times
when most home robberies are
committed. The report includes
advice on how to avoid this type
of situation.

SEPTEMBER
—

AXA Burgos Cathedral
Painting Prize
Award ceremony of the Eighteenth
Edition of the AXA Prize for
Paintings of the Cathedral of
Burgos which brought together
more than 600 painters (adults
and children) and which aims to
both promote culture as well as
fund-raising for the restoration of
the cathedral. The winner of the
contest, for the second time, was
the painter Charles Villeneuve.

"Natural treasures
of the world" Exhibition
AXA Foundation sponsors the
"Natural treasures of the world"
exhibition, with photographs of
sites declared UNESCO Natural
Heritage and which takes places

AXA Spain launches "Start up", a
new product which aims to ensure
the survival of newly established,
technology -based Spanish
companies against any obstacles
that may arise. An initiative that
forms part of the company's
support for entrepreneurs.

AXA Drive, an app for safe
driving

DECEMBER
—

Fifth Edition of the Ponle
Freno Race
Ponle Freno and AXA celebrate
the fifth event of the Ponle
Freno Race for road safety, in
Madrid, with the participation of
17,000 runners. All the money
raised (plus another 10,000
Euro donated by AXA Spain)
went to the National Hospital for
Paraplegics in Toledo to promote
accessibility and the practice of
sport adapted for people with
spinal cord injury.

Swimming Team
AXA Promesas Paralímpicas

The Risks of Climate
Change

AXA Spain and the Spanish
Paralympic Committee renew
t h e S w i m m i n g Te a m A X A
Promesas Paralímpicas, which
supports and prepares swimmers
who are blind, physically or
intellectually disabled or who
have cerebral palsy to become
part of the national team that
will participate in the Paralympic
Games in 2016.

AXA Foundation organises the
conference "The risks of climate
change. The role of the insurance
sector and the effects on the
company and the planet", which
seeks to promote a public debate
with leading political, business
and social players concerning
the effects of climate change and
preventive measures.

13

AXA SPAIN - CORPORATE RESPONSABILITY REPORT 2013

AXA SPAIN - EXECUTIVE SUMMARY

Shareholders

Environment

Operating ethically and transparently

Reducing our direct and indirect impacts

At AXA we are committed to developing our business
following the highest standards of accountability
and integrity. To achieve this, we encourage a
culture of business ethics and we work with a model
of balanced and transparent corporate governance
which integrates all issues related to Corporate
Responsibility.

Corporate governance
AXA Spain applies the Corporate Governance
standards of the AXA Group, adapted to Spanish
legislation. Furthermore, the company adheres to
the UNESPA Good Governance and Transparency
Guidelines for Insurance Institutions. The Board of
Directors of the three main entities of AXA Spain
has a majority of independent directors and they
have an Audit Committee with its own operating
standards.

Communication with shareholders

Green Products

Clear, understandable and comprehensive
information for shareholders is a priority for AXA.
In Spain, the Legal Department is responsible
for responding directly to any action concerning
minority shareholders, attending to their requests
in a personal and individualised manner.

We have launched the BiciFlexible insurance with
the purpose of promoting the use of the bicycle as
a means of transport with no CO2 emission. We also
have an offer aimed at companies in the wind and
solar industries, with the AXA Green Energies policy.

In 2014 Carmen Polo, Luis Saez de Jauregui and
Kristof Vanooteghem join the Executive Committee
of the company as Directors in the areas of HR,
Individuals & Professionals, and Companies,
respectively.
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A X A wo rk s to r a i s e awa r e n e s s a b o u t t h e
consequences of climate change. Hence, we have
published the AXA Papers #4, in which the problem
of climate change is addressed as well as the role
insurance companies can play to delay it. Through
AXA Foundation, we have worked with WWF to
raise awareness about fire risks and the need for a
sustainable energy model.

AXA Spain is an active part of the following insurance
industry and business organisations:
UNESPA
ICEA
Inverco
Centro Zaragoza
Fundación IDIS
Consorcio de Compensación de Seguros

New management structure
In January 2013 the company presented a new
management structure, with Jean-Paul Rignault
as the new CEO, the creation of the company's
General Management, headed by Juan Manuel
Castro, and the incorporation of Jesús Carmona
as the Marketing & Distribution Support Director.
In July, Nicolas Leclercq was appointed as the new
Finance Director. AXA Foundation also renewed
its managing leadership and appointed Rignault
and Castro as president and vice-president,
respectively.

Climate Change

Sector relationships

In AXA we reduce our environmental footprint by
actively managing our emissions, resource use and
waste. Furthermore, we promote environmental
awareness amongst our stakeholders.

Environmental footprint
INSTITUTO DE INVESTIGACIÓN
SOBRE REPARACIÓN DE VEHÍCULOS, S.A.

AXA Spain has kept the energy consumption per
employee stable and has reduced the direct CO2
emissions by 6%, thanks to less frequent business
air travels use of the aeroplane, the long-distance
meeting systems and the promotion of teleworking.
The consumption of office paper per employee has
dropped 8% thanks to the implementation of a
printing control system, and that of Marketing and
Distribution, by 15%.

- 6%

CO2 emission per employee

-15%

Marketing and Distribution paper
consumption per employee

90%

office paper is recycled or is
sustainable certified
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Employees

Diversity and Inclusion

Employee development

AXA Spain works on Diversity in all of its forms
(gender, race, religion, culture) through four pillars:
gender, professional and work-life balance, disability
and affective-sexual equality.

Talent Management and promotion
of a culture of Trust and Achievement

In 2013, the company has already exceeded the 2%
established by LISMI, of workers with some form of
disability, by means of direct recruitment. It has also
launched a teleworking project in which, in its first
phase, 30 employees have taken part. In 2014, the
goal is to expand the project to 100 people.

The average time destined to training was 3.2 days
per employee in 2013. This includes the on-line
training platform AXÁgora, which has 10,000 users. To
motivate professional development, internal mobility
has also been encouraged, with over 150 positions
offered in Spain and 4,000 worldwide via My AXA Jobs.

AXA Culture and Engagement
The evolution of the main indicators of the annual
employees survey (Employee Scope) was as follows:
Engagement Index: 84% (+4 points)
Trust and Achievement Index: 80% (+3 points)
Corporate Responsibility Index: 77% (+10
points)
Diversity Index: 65% (+3 points).

Corporate Responsibility Week

AXA EMPLOYEES

Being a responsible and model employer includes
placing employees engagement at the heart of our
business strategy. Achieving this requires us to
create a workplace built on AXA values and attitudes,
which fosters Diversity and Equal opportunities for
all, promotes employees participation, drives their
development and professional recognition and
supports their health and well-being.

3 000
employees

58%
women

44.3
average age
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In June, AXA celebrated the III Corporate
Responsibility Week in all the entities of the Group.
In Spain, a dozen of activities have been developed
regarding Risk Prevention and Education, with
735 participants. AXA Hearts in Action promoted
the Challenge, with volunteer and sport activities
in which 1,089 people took part and which raised
5,000 Euro to be donated to the Day Centres of
Aldeas Infantiles SOS España (SOS Children's
Villages Spain).

ONE, Intranet 2.o
In 2013, AXA Spain has launched a new collaborative
Intranet 2.0 (ONE), which establishes a different
way of working based on efficiency and team work,
even between employees from different countries.
ONE has registered a monthly average of 148,066
accesses.

3.2

days of training per employee

77%

in the Corporate Responsibility Index

15 000€

donated by AXA agents to charity projects

Emeritus Forum
AXA Spain has created an Emeritus Forum in order to
improve its Corporate Responsibility, benefiting from
the experience and knowledge of the company's
former employees. This body, of an advisory
nature, is made up of more than ten people, whose
contribution, experience, knowledge and human
values have been a model for the company.
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Customers
Clear and accessible products and services

Born to Protect

Responsible products

In 2013, AXA launched in Spain and another three
European countries the corporate campaign Born
to Protect, based on three real stories. An initiative
that has significantly improved the indicators of
the AXA brand, going from 18.8% T3OM (Top
of Mind spontaneous brand awareness) in the
pre-campaign period to 32% afterwards.

AXA Spain has a new range of responsible products,
which started with the first Life insurance in Spain
for people with diabetes. In 2013, this has been
followed by the pro UNICEF Life insurance, promoted
by a network of charitable agents and with UNICEF
as only beneficiary, and the Disability Life insurance,
a collective life insurance for parents or tutors with
family members who have some form of disability in
their care. It has also launched Start Up insurance,
designed for entrepreneurs who start businesses
with a technological and innovative base.

Clear communication
AXA Spain is adapting its customer communication
to a clear and easily-understandable language.
This process is already under way in 75% of its
communications for Life & Savings, 96% for Claims
and nearly 50% in the contractual documentation.
All new products launched in the market are now
developed under this concept.

Transformation

In AXA we believe that Corporate Responsibility
also implies maintaining a responsible
relationship with our customers. Therefore,
in both our direct contact with them and the
marketing of our products, we want to be clear
and transparent.
Along the same lines, we promote a responsible
and effective claims management process.
We also offer products and services which
encourage and reward sustainable and socially
responsible behaviours.

18

86.1%

satisfaction rate with the company

9.9

days on average for resolving complaints

The company has continued to drive its
transformation and digitalisation strategy in order
to adapt to the customers' new needs. In 12
months, the company has sold more than 100,000
policies with a digital source. It already has more
than 10 on-line products and over 200,000
customers in the e-client space. The AXA Contigo
app, which allows the user to register a claim and
monitor it, has reached 50,000 downloads and
the new AXA Drive app, launched in 2013 to help
users drive better and safer, has reached 150,000
in Spain. We have also implemented the AXA
VIP Club, a customer loyalty programme with an
average of 1,500 new members weekly.

Differentiating attention

Fight against fraud
The company detected in 2013 nearly 17,000 cases
of fraud, representing 63 million Euro. Thanks to
these efforts, it was possible to avoid an increase
in car insurance premiums by 5%.

100 000

policies of digital origin in 12 months

150 000
downloads of AXA Drive app
for help with driving skills

63

million € in fraudulent
payments avoided

AXA has responsible and efficient claims
management processes (Case Management),
which have validated its recognition externally,
for both private individuals and companies. The
Bodily Injury Comprehensive Service, which was
recognised as best practice in the United Nations
Environment Programme Finance Initiative Report,
has been the main focus of one of the three
adverts of the Born to Protect campaign.
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Suppliers

Our approach to responsible procurement is structured
around three main factors:
WE ARE RESPONSIBLE BUYERS

Promoting responsible procurement

The employees of our procurement units sign, in
addition to the AXA Group Compliance and Ethics
Guide, a specific Procurement Code of Ethics
regarding purchase of goods and contracting
services. Furthermore, the AXA Spain Procurement
Department follows criteria such as: rationalisation
of purchases, considering the total cost during the
life cycle; promoting local economic development;
ensuring efficiency through volume aggregations.
WE BUY FROM RESPONSIBLE SUPPLIERS
Our suppliers adhere to the AXA Group Compliance and
Ethics Guide, to the specific one for Procurement and
to the UNESPA Good Governance and Transparency
Guidelines for Insurance Institutions. Similarly, we
include a Corporate Responsibility clause in the
contracts which outlines three fundamental principles
of the International Labour Organisation and an annex
with Anti-corruption clauses. All these clauses are
included by default and all existing contracts are being
adapted.
WE BUY RESPONSIBLE PRODUCTS
AND SERVICES

In AXA, many of our social and environmental
impacts are linked to our selection of suppliers.
From purchasing paper to contracting service
providers for insurance claims, our goal is to
work with those who share our commitment to
Corporate Responsibility by integrating social
and environmental criteria into the selection
and management of purchases and suppliers.

100%

of new contracts have Corporate
Responsibility clauses

2

#

company with the highest rate
of repairability in bumpers

600

We integrate social and environmental criteria into our
procurement process to ensure we source responsibly.
In our Auto suppliers network, we encourage the
repair of the damaged parts in an accident instead of
replacement, which places us as the second company
with the highest rate of repairability in bumpers. We
have also reached an agreement with BASF, resulting
in 600 AXA Calidad Garages now using a painting
system with reduced air pollutant emissions.

Supplier Prizes
We have created a Corporate Responsibility
category in the annual prizes we award to our best
suppliers. Mezquita Motor, Valoratec and Talleres
Malgón were the winners in 2013. In addition, we
maintain the AXA Hearts in Action category, which
recognises the supplier with the highest level of
commitment to social activities. In 2013 this
supplier was Mezquita Motor.

AXA Calidad garages that use
water-based painting systems

20

21

AXA SPAIN - CORPORATE RESPONSABILITY REPORT 2013

AXA SPAIN - EXECUTIVE SUMMARY

Community

AXA Seguros

Skills, resources and expertise
to strengthen society

The Fifth Ponle Freno Race in Madrid beat the
attendance record with 17,000 runners, of which
831 were AXA employees and family members.
“Corremos Juntos” (Run Together), the official
app of the race, included the Charity Kilometres
option, which made it possible to donate 10,000
Euro to the adapted sports programme of the
National Hospital for Paraplegics in Toledo.
AXA Spain also joined the Barcelona
Cardio-protected project as a sponsor to make this
location the first city in the world with automated
external defibrillators in all chemists. AXA financed
50 defibrillators.

17 000

runners in the V Ponle Freno Race
AXA strives to play a positive role in society,
by contributing in ways that leverage our core
business. As a company we are an expert in
risks. Therefore, our approach to the community
seeks to reflect the flagship theme of our
Corporate Responsibility: Risk Research and
Education.

2.7

831

million €* of social investment in Spain

AXA employees and family members
participating in the V Ponle Freno Race

55.2%

AXA Spain performs its Risk Prevention activity
with Research and Education through:

of the cash investment linked
to Risk Prevention

10 000€

AXA Seguros
AXA Foundation
AXA Hearts in Action
AXA Research Fund
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4 156.5
hours of voluntary work
by AXA Spain employees

*In cash, in kind and in hours of voluntary work

In the field of Prevention, AXA Spain works in Road
Safety, mainly in collaboration with Ponle Freno,
an initiative pioneered by Atresmedia. In 2013, it
founded the Ponle Freno - AXA Studies Centre,
which launched three studies with preventive tips
(whiplash, motorist protection and safety distance
when overtaking cyclists). In addition, for the first
time, in the V Edition of the Ponle Freno Prizes, the
AXA Prize for Innovation and Development has
been awarded, in this case to Drager.

donated to the National Hospital
for Paraplegics in Toledo
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AXA Foundation

AXA Hearts in Action
This year, AXA Hearts in Action has launched
significant initiatives such as volunteering
with Junior Achievement, to educate students
between 12 and 18 years of age about risks, with
41 volunteers and 421 students benefited; the
Emergency Fund for employees in special needs
situations, provisioned with 15,000 Euro; or the
I Internal Competition of Charitable Initiatives,
which has distributed 25,000 Euro among 10 charity
projects presented and chosen by employees.

Similarly, it has initiated a cycle of Conferences
on Health and Prevention, inaugurated by the
cardiologist Valentín Fuster; and sponsored the
presentation of a book titled “Can I start my
own business? They were able to”, from the Diario
Crítico Group, which includes two hundred success
stories of business entrepreneurs.
In the cultural field, amongst others, it has
sponsored the exhibition "Velázquez and the family
of Philip IV" in the Museo del Prado; has confirmed
its collaboration with the Museum of Contemporary
Art of Barcelona (MACBA); and has celebrated 18
years of sponsorship and patronage work in the
restoration of the Cathedral of Burgos and the AXA
Burgos Cathedral Painting Prize.

The association also celebrated the fourth edition
of its Call for Social Projects, which has become
biannual and with which seven projects have
been financed, which will benefit 89,575 people.
Similarly, it has continued to provide volunteer
activities in different company departments, within
the framework of the annual team meetings, with
442 employees involved.

4.2

140 000€

million people related to acts
by the AXA Foundation

AXA Foundation has started to develop new areas
of action related to Risk Prevention, without
neglecting cultural initiatives relevant for society
and the conservation of Heritage. This change has
been reflected in the entrance of new members to
the board: rally driver Carlos Sainz, doctor Josep
Brugada and naturalist Joaquin Araújo.
In 2013, it has maintained its collaboration with
WWF, ending the “Insure the climate of the Future"
programme, which included the presentation of the
on-line game My Green Energy Planet to promote
renewable energies; and the launch of the “Forests
vulnerable to major fires" programme for avoiding
forest fires in Spain.
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600

participants in the AXA Burgos Cathedral
Painting Prize

212 000

people affected by the "Insure the Climate
of Tomorrow" programme

AXA Hearts in Action, AXA's corporate volunteer
and non-profit association, modified its Statutes
to expand its purpose in line with its objectives: to
support the conservation of the environment and
humanitarian causes, especially those related to
infancy, women (above all those who have suffered
domestic violence), long-term unemployed, senior
citizens, people with addictions, people with
disabilities and people who suffer discrimination.
The association has nearly 950 volunteers. In 2013,
2,986 people took part in their initiatives.

is the new provision for its
Call for Social Projects

2 986

people have participated in the AXA Hearts
in Action activities

30 000€

raised in charity fairs and auctions
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Prizes and Recognitions

AXA Research Fund
The permanent Chairs supported by the fund
are those of:
Albert Marcet, on Macroeconomic Risk,
in Barcelona GSE.

Top Employers Spain
2o13/2o14

Leading brand of insurance
companies in web presence

AXA Spain is certified as one of the 55 Top
Employers Spain 2013/14, coming third in the
main ranking. According to the analysis by the CRF
Institute, specialists in the field of international
analysis of Human Resources and work conditions
management, AXA offers its workers a favourable
environment and work conditions far above the
average offered by Spanish companies.

AXA has finished 2013 leading the 13th Ranking
of the Internet Presence of Insurance Companies
developed by Innovación Aseguradora.

Mariano Barbacid, on Molecular Oncology,
in the National Centre for Cancer Research
(Centro Nacional de Investigaciones
Oncológicas - CNIO).
David Ríos, on Adversarial Risk Analysis,
in ICMAT in Madrid (new permanent Chair).
Ben Lehner, on Risk Predicting in Agerelated diseases, in the Centre de Regulació
Genòmica in Barcelona (new permanent
Chair).

12

initiatives funded in Spain

8.89

million € committed to Spanish researchers

The AXA Research Fund has renewed its
commitment with scientific research by providing
an additional 100 million Euro to support new
projects in the next five years.
In Spain in the last five years, the fund has financed
the research of over a dozen Spanish scientists
in and out the country, with nearly 9 million Euro.
With the granting of two new permanent Chairs
(2.1 million Euro), Spain has become the country
with the greatest backing from the AXA Research
Fund in 2013.
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14

"Best Sponsorship Campaign"
for the III Edition of the
Marketing and Communication
Prizes in the Insurance Sector

Sol de Plata award
for the "Run Together" app

The strategic partnership between AXA and the road
safety platform Ponle Freno received recognition as the
"Best Sponsorship Campaign" in the III Edition of the
Marketing and Communication Prizes in the Insurance
Sector, held in 2013 and organised by INESE.

The app "Run Together", official application of the
Ponle Freno race, launched by AXA to promote
the participation in the race from anywhere in
the world, has received the Sol de Plata award
in the Digital-Mobile category at Festival El Sol,
the most important advertising festival in the
Spanish-speaking advertising marketing.

Spanish researchers supported abroad
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